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A Study on A Relationship between Brand Recall and Brand Loyalty
-A Case Study of Kaga Hot Spring-
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Abstract In this paper, we consider a relationship between brand recall and brand loyalty using
Kaga hot spring as a case study. Brand recall, in the context of this study ,is that people recall or
consider a particular region as a potential destination when deciding on destination. In addition,
brand loyalty is a favorable attitude toward a particular region based on past use experience. A
high level of brand loyalty will make a region a destination of choice. It is important for regions
in tourism to have increasing brand loyalty.

*—D—F IWEER TI7URHEE TR YT 4, KT TR

1. IEES

2024 AL TR AR 23 B IR D D AR R IR BCEBN E CTHEHR T 5, ERIC L 0 @R & fEH o
SCH D NMEIRRERICHR R AME RS 5, i, ALkEBrEiR O MERREUERIZ L 280005
BCK OB A RIAL T, #HiE~O 2T — g &L L TWA, IEIRRIE. IETHICH S
AR SR, IIRR . A ILEHER O3S DRRR & AIMATHIC S 2 BEENEIR 2 &b 7240 DRI O
MThHsH, AL T, MEATICH S ILHRR, IWRRR, A LEERZH S .

2. MEDCDEMIEER

AFROBEINLT Z7 > RBEAEDET T RaA YT 4 OBBREICOWTHLNITHZ ETh
5o NEIIFATHZRD DB, ZOFEAM & U CREE O 2 W31 el WD AT
WIIITHE E LT —BICHMFIENDDOTHA 20, £z, HHOEFRE L TR BER ST
TraE—2arEZ19BOT7 7 NIEROH Y HFEgERTHZ L THD,

3. ISV FRBAEAETS Y RFAAMYVILTAIZDWNT

T RBEEE, 7 —Q05)IckA L, AL T IV — 2O T IV =N T=— X,
B BRI RN TR0 L LTHEZ BN L XIT, MWEENYEL T T REZENLITOE

T ZENTEDLRET (.49 EERLTWD, Zarmne, HEEN BSOS T 7

REZR I 2T IUIDT 72 W0GE. GEENOIFOE Z ST 0nEWSI X972 A v " RH D, AW

JETE AR, FITESILOIFFHNCA V¥ — %y N THITRZ et DB, FFE O gz B

LENDHZETHS,

RIT, 7T RaA YT LIZOWTaT 2, 7—H— (2003) I2LbHE, 77 FuA v

T LIEBENT T R L TR OHELORETHY . £D7 T ROMERELELG O E D Ff

IR B> T2HEIC, BENNOT TV RIZEDREAL v F$TL08R L TWND, 77K

A YILT 4 INEEDICON, BPEEDITEIND, BERIILREZITICL 2D, £/ 7

—H—Q01DIZLD &, A YNT 41T EEGT D L kbiine LTS, KIFZET

S2E, BB T AT 7 RaA Y AT o BNEEDLE . AXITHDELURITIHEE L TGRIRT 5,



4. SAEARE
2022410 H23 H~10H 30 H 2, JRARBRATCTLOMRLL LA A2 551z, AR OIR Rz BE
?é77/bﬁ§%ﬁotoﬁﬂ%/7»ﬁi%ﬁ&@oE%%& Wi%?f%é
(1) FEJIENORREM]) &RV TEWENSERMIZE 20, EITIE - OEREREE T,
2) EZEBIAT T2 Z ERHDIERRITIE 22, HTUIEHERMMABIRLTH S 9,
(3) QOOEBA~DIATEAN ERN->TH, ZOHIR~RITT 5 2 & 2 Mald 5,
@QOOIRRITHITIE & LTH IR D,
WIXT I FoEENE, DIZT T Rl Y LT 4 23 liL7- 6D TH S,
@)L 29 B2 b5s. £ 9 B9 OETRA, L,2X7 7Y RaA T « BMEW, 4,537
T RaAYALT o RENE LT,
ZO LT, HBEICINERREZ ST, DOMERRICEBRIATS I ERNHDIADT T Ka
AYNLT 4 GF—HER) &, FHECZOERMZEZTCELT, BRHIIToT22E3H 5
NDT T RaAYLrT ¢ GEF—HER) 250, 74 v Y —DIEMREIC LY 5+ 2,

. DR EERE
ﬁmﬁ@ SHERE A (X1, 2027, ARG - ) RN ORISR 5 —AEk 2 (L FPiR SR . TR R,
FLERRRY O WPz 287 7= AE. BT TR WAICHRTT T Ra A YLT c BREv,

HM1WUFERDIS U FBELETS U ROAYVILT 14

77 RaAYLTr 4 At

A s
AN AR 19 18 37
A e — R R 45 51 96
7t 64 69 133

M2 UKBERDTSU REEETS Y FOAYILT 4

TR e YNT 4 G

A s
AN AR 12 13 25
A 5 — R 40 73 113
&t 52 86 138

T4 vV —DIEMEREZITo TR, IPiER, IMUERE BICAB T2 (p >.05)
SOFY | RIFEOFERNTZ T 2 RIUTEICBIT 57 7 REAELE T T RaA YT 136N
WA BB N E S 25,

6. £&H

ARFFEDFER S, BB T 2RO T 7> REAENRKEDDLDL EWV ST @%@ﬂﬁ_ﬁ
TEHTT7 R, YT ADBRENEIFRLZ2NWI ERRBEEIND, Lo T, g3 LRIz mT
@fm%Hyay%ﬁégm\77/%ﬁ$ﬁ%mwém%k77/bn%?w74%mw5m%
IZEBNZAT O MERH D LB 2D,

“FESEXM”

CTEY b= T —2015) [mykrvy b BIEKT TR v XA R REE—Y e v—
cF—EY R AT —=H—(2003) [FT> N 27T (4] %4 ¥E Rt

cT—Ey ReAT—=A—02019 [77 > Nl #4vE2 Nk

D AR OW TS AR ISR 72 BIEE 235D TO 7 < S RO Hd R RS LT,



